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BREWING UP BUSINESS: Cathy Sslond-Kelly and hashand Bob Kelly plan 1o opes Ontario’s first
micro-distillery at Dundas and Taibot streets in downtown Loadon. The Eack Ay Beverage Co. plaas
1o start cranking out vodica coolers within three weeks,

Blackfly
to make
coolers

BY HANK DANISIEWSK)
Free Press Bosiness Reporter

The Black Fly Beverage
Co. is about to bust down a
barrier and establish
Ontario’s first microdis-
tillery in downtown London.

Cathy Siskind-Eelly and
her husband Rob Eelly
expect to be cranking out
vodka coolers within three
weeks in their funky new
mini-factory at the corner of
Dundas and Talbot strests.

Their blueberry-cranberty
cooler will then be shipped
out to bars and liquor stores
in the area

“It"s exciting to ploneer a
new industry in Ontario,”
says Cathy, who sadd similar
businesses already operate
in Alberta and British
Columbix.

Although microbreweries
and small craft wineries
have been operating in
Ontario for years, the pro-
duoction and distribution of
liquor-based products have
remained in the tight grip of
big distilleries and the
Liquor Control Board of
Ontario.

It all started when Rob,
who csed 0 run a landscape
bosiness gnt the jdes snsters
a micro-distillery to casa in
on the hot market for coolers
and pre-mixed drinks whaeh
are raphdiy dispeacing isguor
vl b b fanoumas ses. amonT
b onddgrT UTLEETS.

The couple then piunged
into two years of letter-writ-

WHATSINANAME
Rob Kelly, who spent the summers
of his youth in Muskoka, says the
Black Fly name is drawn from the
pesky insact that has become 2
part of Canadian cottage life.

Bat at another bevel, he says the
name speaks 1o the ambitions of a
tirry bursiness that wants to take a
bite out of the inderstry giants.
“You can't see them but they can
ke 3 churdk out of you. They're a
force to be recioned with.”
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ing and lobbying to persuade
the Alcohol and Gaming
Commission of Ontario and
the LCBO to give them the
licences they needed.

“It was a ]ung and pro-
tracted process.” said Cathy,
who formerly ran a property
development business. “We
heard ‘no’ many times along
the way. Our position was
always, ‘Lt us know how we
can alter our business plan
o get a leence. "~

They are still fighting for a

icence to sell their coolers
from a retail counter at a
front entrance to their busi-
ness. For the time being.
they are limited to product
samples.

“Every other producer in
the province has the right to
2 retail counter. We want the
same right.” says Rob.

See BLAK ALY Page D3

BLACK FLY: Store acts as a massive bﬂlbnard
MAKING BLACK FLY VODKA COOLER

From Page D1

Although they say il may
havies besen muore ]||.'|.|'I|.|'.'|I LT}
a1 up in an industrial area or
sirip mall, Cathy says a
prominent downtown loca
tion was a big part of their
marketing plan.

We're al the
what’s happening in the city,
This is & breamd that London
ers can ientily as theirs,”

The store itsell will act as a
massive billboard. Passershy
will be able to watch the bot-
tling proeess through the
windows, AL night, the upper

heart of

= Vodka spinits and a concentrate
of wild blueberries and cranberries,
bath purchased from suppliers, are
mimed in a large tanks with
distilled water and flavourings.

» Cachanation is added to the mix
which is coobed 1o -3 € to prevent
foaming and moved (o a bottling
assembly line where pre-rinsed
plastic battles are filled, capped
and labelled.
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windows lacing the John
Labatt Centre will be turned
imo giant video screens fea-
turing local entertainers, ani-
mation and sports videos,

Kathy says local bars and
restaurants seem ready Lo
sell their cooler.

“We have had tremendous
support pledged considering
wie don't have a product for
them to taste yet.”

She says city officials have
also supported them by pro-
viding the necessary rezon-
ing and a loading zome,




